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This special issue of Business & Society aims to publish original theoretical and 
empirical insights on the role that religion as a social force plays in the context of 
business ethics, corporate societal responsibility (CSR) and corporate governance. 
Religion in society is a subject of great importance, cutting across all sectors of our 
social world, from national and international governments, organizations and policy 
makers, to local communities, individuals and employers. Religion, by virtue of its 
emphasis on philanthropy, social service, ethical conduct, and frugality may be a major 
source of inspiration for governmental, organizational and individual approaches to 
ethics, CSR and governance. However, religion or some of its interpretations or 
practices may also act as barriers to responsible business behavior, e.g., faith-based 
discrimination at work, or faith-based objections to employee benefits. Despite 
extensive research on business ethics and CSR, the macro-level impact of religion on 
business remains an underdeveloped area of research. Seeking to fill this important 
research gap, this special issue focuses on the intersections between religion, 
organizations, and society through the lens of history, business ethics and CSR. It aims 
to bring a variety of religion-based and secular theoretical perspectives to bear on 
business ethics, corporate governance and CSR research and practice.  
 
Given the increasing attention to and relevance of religion in societies and economies 
worldwide and also in view of increasing globalization of business, this topic has a high 
potential for publishing theoretical, empirical or practical contributions in the field of 
business and society. The fields of business ethics, stakeholder theory, and 
organizational responsibility are relevant avenues that may be expected to create space 
for debates and policies related to the influence of religion as a macro-level social force. 
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Religion has been in general neglected or in some extreme cases seen as a taboo 
subject in organizational research and management practice. Also, there is a relative 
lack of attention paid to understanding how religion fits into the theoretical landscape of 
business ethics and corporate social responsibility. However, several theoretical 
questions arise when we explore the intersection between religion and business. For 
example, given that corporations represent a relatively modern formulation in business 
organization, to what extent do religious teachings affect current organizational and 
managerial approaches to ethics, governance and CSR? How do faith-based notions of 
accountability, humanity and social service affect corporate activity? Given that different 
religious belief systems make different (and sometimes differing) normative claims, the 
topic of religion is often seen as divisive and best avoided within management 
scholarship and organizational practice. This is a glaring omission in the business and 
society and business ethics literature because of the importance of religion as a social 
force that affects business. As a source of moral norms and beliefs, religion has 
historically played a significant role in the vast majority of societies and continues to 
remain relevant in almost every society. Many non-governmental organizations seeking 
to influence business have religious roots, and much of leading-edge work in 
shareholder activism has been done by religious organizations such as the Interfaith 
Center on Corporate Responsibility. Such religious roots have implications for our 
conception of CSR as a secular practice, and raise particular challenges for CSR that 
are not well understood, such as how to respond to religious-based demands of 
stakeholder groups.  
 
More broadly, expectations for responsible business behavior are informed by regional, 
national or indigenous cultures, which in many parts of the world are heavily influenced 
by religious belief systems and religious institutions. Businesses seeking to be 
responsible and responsive to the places in which they operate need to be aware of 
how religion influences the local context. We argue that understanding local context 
requires understanding religious influences in that context, particularly when religious 
institutions are prominent in political and social debates that affect business. More 
specifically, it is important to understand the religious roots of a society or region to 
develop a deep understanding of the norms of the context. As a macro-level force, 
therefore, religion matters with regard to the relationship between business and society. 
Submissions to this special issue of Business & Society might usefully explore these 
sorts of research questions: 
 

 How does religion as a social force in different cultural contexts affect the 
expectations businesses face with regard to responsible behavior? 

 What are the relationships between religion-based social movements and CSR? 
How might these relationships inform the future of CSR? 

 How do businesses with operations outside of their home countries interact with 
different religious belief systems in ways that are simultaneously respectful of 
pluralism and consistent with their home country’s values? (A similar question 
applies to business operations in a home country where the country is 
multicultural and multi-denominational.) 
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 How do analyses of religion cast light on established business ethics frameworks 
such as ISCT? 

 What new theoretical contributions can be generated by conversations between 
religious ethics, business ethics, and CSR? 

 In what ways can macro-level linkages or intersections among religious faith and 
other sources of difference or diversity such as race, gender, and class 
contribute to the advancement of theory in business ethics/CSR research? 

 What are the key religion- or faith-related issues in such diverse areas as 
business ethics, stakeholder relations, environmental sustainability, and base of 
the pyramid strategies, and how might these be further theorized? 

 How can feminist and postcolonial perspectives inform our understanding of 
religion and ethics within processes of business management, such as in the 
context of diversity management? 

 How can theories such as social movements theory, institutional theory, ISCT 
and stakeholder identity be used to examine and explain the social impact of 
religion on business? 

 To what extent do issues of religious extremism, intolerance and violence affect 
businesses and their operations?  

 Is there a link between religion and corporate irresponsibility or unethical 
behavior (e.g., the link between the evangelical faith and climate change denial, 
the problematic effects on wider governance issues of the religious objections of 
corporations such as Hobby Lobby and the ruling of the US Supreme Court on 
this issue)? 

 What is the impact of historical context and religious interactions and conflicts on 
approaches to CSR, ethics and governance? 

 How can modern organizations reconcile their secular identities with the fact that 
their constituents subscribe to deeply held religious beliefs, and perhaps seek 
accommodations at the workplace based on their faith commitments? 
 

These topics are meant to be illustrative. Submissions from a wide range of disciplines, 
theoretical perspectives, organizational contexts and regions, on any topic that relates 
to the special issue theme are encouraged. In line with Business & Society standards 
we seek theoretical work including analytical, conceptual, and normative papers; 
qualitative work (e.g., interview, participant-observer, ethnographic, case-based) that 
makes an original theoretical contribution; quantitative work (e.g., survey-based, 
experimental, field, measure development) that makes an original theoretical 
contribution; or historical work that makes an original theoretical contribution.  
 
We encourage contributions that make use of, and contribute to, one or more theoretical 
perspectives arising from fields such as historiography; religion studies; business ethics; 
corporate social responsibility; organizational studies; scholarship in politics, economics, 
sociology, human development, social movements and human rights. In all cases the 
expectation for publication is that the submission will make an original theoretical 
contribution. We also encourage authors to actively reconnect management research to 
the humanities and social sciences, and to demonstrate the relevance of religion and 
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religious movements to the organizational sciences. Some of the relevant papers that 
have been published in this area recently are provided in the bibliography. 
 
This is an open call for papers. The guest editors would be glad to receive inquiries from 
prospective authors in advance of the submission deadline. Authors of papers for which 
revisions are requested will be invited to a manuscript development workshop to be held 
in October 2016 (location to be determined). 
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About the guest editors 
 
Harry Van Buren is the Jack and Donna Rust Professor of Business Ethics at the 
University of New Mexico’s Anderson School of Management. His research interests 
include the ethics of contemporary employment practices, business and human rights 
(focusing on preventing human trafficking in global supply chains), shareholder activism, 
gender and social capital, preventing bullying in organizations, the intersection of 
religious and business ethics, and the relationship between accounting and stakeholder 
theory. His work has been published in a variety of outlets, including Academy of 
Management Review, Business Ethics Quarterly, Business & Society, Futures, Human 
Resource Management, Human Resource Management Review, and the Journal of 
Business Ethics. He is an associate editor at Business & Society and was a co-editor of 
a special issue of the Journal of Management Studies on accounting for stakeholders. 
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Jawad Syed is Professor of Organizational Behavior and Diversity Management at 
University of Huddersfield. His main academic interests include gender, race and 
diversity in organizations, international HRM, business ethics and organizational 
knowledge. He has widely written on these topics in outlets such as International 
Journal of Human Resource Management, British Journal of Management, Business 
Ethics Quarterly, Journal of Business Ethics, Human Resource Management Journal, 
Management Learning, and Gender, Work and Organization. Jawad has co-edited two 
books: Managing Cultural Diversity in Asia: A Research Companion (Edward Elgar, 
2010), and Managing Gender Diversity in Asia: A Research Companion (Edward Elgar, 
2010). He has also co-edited two textbooks, Human Resource Management in a Global 
Context: A Critical Approach (Palgrave Macmillan, 2012) and Managing Diversity and 
Inclusion: An International Perspective (Sage, 2015). 
 
Raza Mir is a Professor of Management at William Paterson University. His research 
mainly concerns multinational corporations, and issues relating to power and resistance 
in organizations. He also studies organizational philosophy and has co-edited the 
forthcoming Routledge Companion to Philosophy in Organization Studies. He recently 
served as the Chair of the Critical Management Studies Division of the Academy of 
Management. 

 
 


